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Personal Information:

Name: Wirya Najm Rashid
Place of Birth: Iraq, Kirkuk
Race: Kurdish
Date of Birth: 1st December 1971
Address: College of Administration and Economics, University of

Sulaimani
Marital Status: Married
Email : wrya,rashid@univsul.edu.iq,

zheer71@yahoo.com
Mobile Phone: +9647718964335
Mother Tongue: Kurdish
Spoken Languages: Arabic and English

Education

1- BSc in Management, College of Administration and Economic, University of
Salahaddin- Erbil, Erbil/ Iraq, 1994-2000.

2- MSc in Management, College of Administration and Economic, University of
Sulaimania, Sulaimania/ Iraq, 2007-2009.

3- PhD in Management, Faculty of Management, Universiti Teknologi
Malaysia / Johor Bahru/ Malaysia, 2011-2015.

Curriculum Vitae
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Managerial Position and Work Experience

1. 2021 to Present, Lecturer in Marketing Dep. College of Administration and

Economics, University of Sulaimani, Sulaimani / Iraq.

2. 2018 to 2021, Lecturer and head of Business Administration Dep. in College

of Administration and Economics, University of Cihan Sulaimani, Sulaimani /

Iraq.

3. 2016 to 2018, Lecturer and head of Marketing Dep. in College of

Administration and Economics, University of Sulaimani, Sulaimani / Iraq.

4. 2011 - 2016 Lecturer in Business Management Dep. College of

Administration and Economics, University of Sulaimani.

5. 2009 - 2011 Lecturer and Deputy head of Economic Dep. College of

Administration and Economics, Sulaimaniya University, Sulaimaniya, Iraq.

6. 2003 - 2007 – HR Manager, College of Administration & Economic.

Sulaimaniya University, Sulaimaniya, Iraq.

7. 2001 - 2003 – HR manager – Snore company of contracting & trading

Ltd - Sulaimaniya, Iraq.

8. 2003 to Present, Member of the Kurdistan Economists and accountants

Union.
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في1. ودورها لخالقية للقيادة ،(2017) فريدون روون ده نجم، وريا ، للطائي يوسف

للبشرية. للتنمية جامعة مجلة للدلري، للفساد مغذيات من للحد للتنظيمية للنزلهة

جامعة2. مجلة للسوقي، للتوجه بناء في للريادة لسترلتيجيات دور ،(2019) نجم وريا

للسليمانية. جيهان-
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Undergraduate Courses Instructed

 Marketing Management

 Strategic Management

 Organization theory

 Banking Management

 Principals of Management

 Risk and Insurance Management

 Office Management

 Management Information System.

Postgraduate (MSc.) Courses Instructed

 Human Resource Management

 Strategic Management

Key skills:

- Flexible working attitude.

- Staff supervision experience.

- Negotiating skills.

- Punctual and reliable.

- IT skills: Fully competent with all aspects of Microsoft Office.


